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Welcome
Ken MacKenzie, Managing Director & CEO

Disclaimer
Forward looking statements
This presentation contains forward-looking statements that involve subjective judgment and analysis and are subject to significant uncertainties, risks and contingencies, many of which are outside the
control of, and are unknown to Amcor. Forward-looking statements can generally be identified by the use of forward-looking words such as “may”, “will”, “expect”, “intend”, “plan”, “seeks”, “estimate”,
“anticipate”, “believe”. “continue”, or similar words.
No representation, warranty or assurance (express or implied) is given or made in relation to any forward looking statement by any person (including Amcor). In addition, no representation, warranty or
assurance (express or implied) is given in relation to any underlying assumption or that any forward looking statements will be achieved. Actual future events may vary materially from the forward looking
statement and the assumptions on which the forward looking statements are based. Given these uncertainties, readers are cautioned not to place undue reliance on such forward looking statements.
In particular, we caution you that these forward looking statements are based on management’s current economic predictions and assumptions and business and financial projections. Amcor’s business is
subject to uncertainties, risks and changes that may cause its actual results, performance or achievements to differ materially from any future results, performance or achievements expressed or implied by
these forward-looking statements. The factors that may affect Amcor’s future performance include, among others:
•

Changes in the legal and regulatory regimes in which Amcor operates;

•

Changes in behaviour of Amcor’s major customers;

•

Changes in behaviour of Amcor’s major competitors;

•

The impact of foreign currency exchange rates; and

•

General changes in the economic conditions of the major markets in which Amcor operates.

These forward looking statements speak only as of the date of this presentation. Subject to any continuing obligations under applicable law or any relevant stock exchange listing rule. Amcor disclaims any
obligation or undertaking to publicly update or revise any of the forward looking statements in this presentation, whether as a result of new information, or any change in events conditions or circumstances
on which any statement is based.
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Achieving Our Goals
• World class safety performance
• LTIFR at 0.7
• Recordable frequency rate at 3.1

RCFR
12

• Improvement of 71% over past 6 years
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The goal is “No injuries”
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Agenda
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Focus on disciplined growth
Disciplined growth
Customer
Value
Proposition

Innovation
Excellence

Emerging
Acquisitions
Markets

Capital management
Strong cash flow

The Amcor Way operating model

Superior shareholder
returns with low volatility

Outperformance
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